Emixeipnon
MAgovekTAparta Mpoypdpuartog /

KaBe emxeipnon, Mikpn 1 peydAn, agidel pia oUyypovn, OUCIOOTIKA Kal OAOKANPWUEVN OCQANICTIKN
KGAuwn.
I autd, n AXA mrporeivel To Mpoypaupa Emixeipnon.

2 oloUg aTtreuduveral & odnyieg avaAnyng Kivéuvou /

To TTpOYypaUUa OTTEUBUVETAI OE MIKPOUECQIEG ETTIXEIPAOEIG JE TTapaywyIKN dladikaoia, EpyooTdala,
BioTeyxvieg, epyaoTrpia ye aUVOAIKG ac@aAi{duevo kepdAaio £éwg € 1.000.000. AnAadn o€ dAoug Toug
IBIOKTATEG KOI EVOIKIAOTEG YPAPEIWY, KATOOTNUATWY, ATTOBNKWYV, EpYyOaTNPiwY, BIOTEXVIWV KOl
Brounyaviwv KOAUTITOVTAG £T01 OAEG TIG ETTIXEIPNUOTIKEG OPACTNPIOTNTEG.

H kataokeur) Twv KTIPIAKWYV gykaTaoTdoewv TTpéTTel va eival EEAIPETIKH R TA=H A.

a) EZAIPETIKHZ KATAZKEYHZ BswpoUvTtal Ta KTipIa TTOU €ival KATAOKEUAOUEVO ATTO UTTETOV QPUE HE
ToUBAa | kai AIBodopr, n ToIXOTTolia KAl n OTéyn Ao UTTETOV apué [ Kal atrd €AAeviT n Aapapiva i
KepaWidia oe a1depévieg BOKOUG.

B) TA=HZ A' BewpolvTal ol 0IKOOOMEG WE TOIXOUG OTTWG TA KTipIa EEAIPETIKAG KATATKEUNG, aAAG €xouv
oTéyn atmo Kepapidla ) eAAevViT n Aapapiva og UAIveg SoKoug.

H kdAuywn ¢ TAnuuUpag kai NG Bpalong CwANVWOEwWV TIAPEXETAN PE TNV TTPoUTTéBeon 6T Ta
ao@aAI(OEVA EPTTOPEUHATA, TTPWTEG UAEG K.ATT. Ba BpiokovTal TouAdyioTov 13 cm a1rd 10 £€00¢POG.

ESaipouvTal Tng KGAUWNG:

- Epmropetpata eviog nuIUTTOYEIWV A/KAl UTTOYEIWY XWPIG TTPoNyoUlEVn OUuveVVONon HE TNV
Etaipia,

- Eptmropevpara otnv UttaiBpo,

- Znpieg atmd Bpavon cwAnvwoewy, gdv Ta KTipia gival TTahaidtepa Twv 25 €TWV.
H TmpoaipeTiki KAAuwn Tng KAOTIHG ouvetteia didppnéng, TTApéXeTal pe TRV TIpoUtTéBeon 6T 1O
ggépuo;i)}léépsva avTikeiyeva TTpooTatelovTal e POAANG ac@aAciag ri/kal cuvayepud ouvoedENEVO UE ETaIpIa
H tTpoaipeTiKA KAAUWN TOU OEICHOU TTAPEXETAI PE TNV TTPOUTTOBECN OTI OI KTIPIOKEG EYKATAOTACEIG:
a) éxouv KTIgBei peTd 10 1960,
B) éxouv kataokeuaoBei Ye vouiun adeia,

y) dev €xouv uTToOTEl KapIA ¢nuIG aTrd o€Ioud OTO TTAPEABOV

Mo eTMIXEIPATEIG PE TTPONYOUNEVO ICTOPIKO {NUIWYV, aTTAITEITaN ETTIKOIVWYVIA Pe TNV YTnpeaia Mupdg, Tpo
TNG AVOAWEWG KIVOUVOU.

Mepiypagn /

e |

EtrakéAouBeg {npieg Trupkayidg Nai, oe A" kivduvo péxpl € 5.000
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MAnupUpa - OUeAAa — Kataryida

Xiovi — TTayeToGg

Nai, amraAAayr) 10% tng kABe nuiag pe min € 1.000.

Ta ac@aliéueva avTIKEIUEVA TTPETTEI VO ATTEXOUV ATTO TO
£00¢p0og TOUAGXIOTO13 cm.

Ka@i¢non

(O)Y

Ai1dppnén cwAnvwoewyv

Nai, ammraAAayr) 10% Tng kaBe Cnuiag pe min € 1.000.

Ta ac@aliéueva avTIKEIUEVA TTPETTEI VO ATTEXOUV ATTO TO
£00(p0¢ TOUAGXIOTO13 cm.

TPOUOKPATIKEG EVEPYEIEG

Nai.

2rdoelg, Amepyieg, OxAaywyieg,
MoAiTikég Tapayég, KakoBouAeg
Mpdageig

Nai.

BpaxukUkAwpa (NAekTpikég BAdBEg

pNXavNUATWY)

Nai, og A" kivduvo péxpl €1.500 kai atraAAayn € 150.

ATTONAKPUVON CUVTPIHMATWY

Nai, oe A" kivduvo £wg 10 5% ToUu Ac@aAifouévou KepaAaiou
Kal ye max € 20.000 avd yeyovog kal aBpoIoTIKA.

Opauon KPUOTAAAWY —
UOAOTTIVAKWV

Nai, og A" kivduvo péxpl € 1.500 kai amraAAayA € 100

Opauon eMypaAPwWV

Nai, og A" kivduvo péxpl € 800

AmwAgia Kepdwv /
Oikovopuikf Evioxuon

Nai, 1o 10% Tng amolnuiwong Kai éwg € 9.000

AoTiki EuBuvn

A. levikh
Nai, oe A" kivduvo €éwg € 30.000 kai atraAAayr € 200

B. A6 rupkayid, ékpnén,
Nai, oe A" kivduvo €éwg 10 20% Tou AcopaAilopévou KepaAaiou
kal €wg € 40.000

KAoTri repiexopévou

Nai, wg cuptTAnpwparikr, ava € 1.000 (arraAAayr 5% pe min
€ 300)

EtrakéAoubeg npieg didppnéng

Nai, og A" kivduvo €wg € 1.500.

‘E€oda rpoowpivig @UAAENG

Nai, oe A" kivduvo €éwg € 600 avd yeyovog kail € 1.200
a0pOICTIKA.

‘E€oda pnxavikwy Kal
APXITEKTOVWV

Nai, og A" kivduvo €éwg € 3.000

ATTWAEIO HETPNTWY, ETITAYWYV,
KaTomiv AnoTeiag — Hold up

Nai, oe A’ kivduvo €éwg € 1.500

XpAuaTta Tou QUAGooOVTal OE
XPNHATOKIBWTIO

Ox.

XpripaTa KATA TN METAPOPG

(0)'

‘E€oda TpoowpIVAG HETACTEYOONG

Nal, éwg € 2.000

MoioTikn aAAociwon

(0)'(

2EIOUOG

Nal, wg CUPTTANPWHATIKA, JE ETTITTAEOV AOPAAIOTPO
Kai atraAAayr 2% e11i Tou Ac@aliéuevo KegdAaio.
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AtraAAayég /

MANupGOpa / OUeAAa / Katalyida 10% o€ kG0¢e Cnuia pe eAdxioTo € 1.000
O©pauon / Aiappon} ZWANVWoEwv 10% o€ kGO {npia pe eAdxioTo € 1.000
Xi6vi — XaAadl — MayeTtdg 10% o€ KB Cnuia pe ehdxioTo € 1.000
KAotm 5% o€ k&Be Cnuia pe eAdyioto € 300
BpaxukUkAwua €150

Opaucn KpuoTtdAAwv €100

Ievik AoTikr) EuBuvn € 200

ZE€I0UOG 2% tng ao@ali{duevng agiag

TipoAdynon /

H mipoAdynon akoAouBei Tnv emKIVOUVOTNTG TOu acg@aliopévou Kivduvou, dnAadr Tng TTpog acpdAion
ETTIXEIPNONG.

H emkivduvoTnTa TNG KAOTTAG a1md TOo TTUPOG UTTOpPEl va diagépel avaAoya pe Tov TUTTO TnNG ETixeipnong,
w¢ €K TOUTOU N TIMOAGYNON €ival ouvapTNON TNG KOTnyopiag TTupdg Kol KAOTTAG TTou avikel KABe
Emixeipnon, oupgwva pe Tov TTapakdtw Trivaka.

Ymdpxouv 4 Katnyopieg emixeipnong (TIHOAGYNONG) UE TA TTAPOKATW AVAYPAPONEVA dTPAAIoTPA:

Komyopia A
Kamnyopia B
KamyopiaT
Kamyopia &

1,84

EKTrTwoeig Adyw PHECWV TTPOOTACIAg KATA TTUPOG KAl KAOTTAG /

10% sprinklers 15% KAeidapiég, poAAG acpaAeiag & auvayepud
5% smoke detector 25% povIPog @UAOKAG TIG N EPYACIUEG WPEG
5% @UAakag r eTaipia security
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KaTtnyopigg emixeipnong /

Kwdikog

Mepiypa®n Kivduvou
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41
42
43
44
45

ATTEIONAAZTIKHZ EPTAZTHPIA-NPATHPIA
AEPIOYXQN MNMOTON MPATHPIA

AOANHTIKEZ ETKATAZTAZEIZ

AGAHTIKQN EIAQON KATAZTHMATA
AIZOHTIKHZ, T'YMNAZTIKHZ INZTITOYTA
AKTINOAOTIKA EPTAZTHPIA

AAIEIAZ KATAZTHMATA

AANNANTIKON EPFAZTHPIA

ANOYMINIOY ANOGHKEZX EPTAZTHPIA
ANOONQAEIA

ATTOPPYTIANTIKA (AMOOHKEZ)

APTOMMOIIAZ EPTAXTHPIA

APTOINOIIAZ MPATHPIA

AYTOKINHTQN ANTAAAAKTIKA
AYTOKINHTQN BA®EIA

AYTOKINHTQON EKOEZEIZ

AYTOKINHTQN EAAXTIKA META 'H ANEY BOYAKANIZATEP
AYTOKINHTQN MAYNTHPIA

AYTOKINHTQN TMPATHPIA YTPQON KAYZIMQN
AYTOKINHTQN ZTAGMOI (PARKING)
AYTOKINHTQN XYNEPTEIA ANEY BA®EIA
BIBAIOAETEIA, BIBAIOGHKEZ, BIBAIOMQAEIA
BINTEO KAAMIN

CATERING

FEQPTIKA EPFAAEIA, MHXANHMATA, ANTOGHKEX - NOQAHZH
FOYNAPIKON EPFAZTHPIA

FOYNAPIKON KATAZTHMATA NOAHZEQN
THPOKOMEIA, EYTHPIAZ OIKOI

FPADEIA

FPAGEIOQN EIAH, ZXEAIAZEQZ, ZXOAIKA EIAH
FYMNAZTHPIA KAEIZTA

FYMNAZTIKHZ INZTITOYTA

AEPMATINQN EIAQN KATAZTHMATA, EPTAZTHPIA

AEPMATQN ANOOHKEZX

AEPMATQN ENE=ZEPrAZIA-BYPZOAEWIA ANEY / META
MYAQY

AIAAKTHPIA

AIZKON MOYZIKHZ, CD, KAXZXETQN NOAHZH
EAAIOBAD®ON-ENAIOXPOMATQON MOQAHZH
EAAIONAAQY NOAHZH

EMOIAANQTHPIA ANAWYKTIKON
ENAYMATQN PAGEIA

ENAYMATQN KATAZTHMATA NOAHZEQZ
EMIMNAQN EKOEXEIX

EPIQN TEXNHZ KATAZTHMATA

EZTIATOPIA
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Kwdikog

Meprypa@n kKivduvou Mupog KAotrng
46 EXQPOYXQN MNMQAHZH B A
a7 ZAXAPOIAAZTEIA B B
48 ZAXAPOIMAAZTIKHZ EPTAZTHPIA r B
49 ZOIrPA®IKHEZ EKOEZEIX B KAAAOZ
50 ZOOTPODON KATAZTHMATA NQAHZEQY B B

HAEKTPIKQN ZYZKEYQN KAI ONTIKOAKOYZTIKQN

51 >YZKEYQN B A
52 HAEKTPOAOTIKOY YAIKOY KATAXTHMATA B r
53 HAEKTPONIKQN YNOAOTIZETQN, FPAOOMHXANQN B A
54 OEATPA A r
55 IATPEIA A A
56 IXOYOMQAEIA A A
57 KABGAPIZTHPIA ENAYMATQN r B
58 KAAAYNTIKQON KATAZTHMATA B A
59 KAAAYNTIKQN MNMAPAZKEYH A A
60 KATNIZTOY EIAH B A
61 KAPMOI =HPOI KAI NQIMOI EME=EPTAZIA A r
62 KAPMOI =HPOI KAI NQMOI MQAHZH r r
63 KA®EKOIMTEIA B r
64 KE®ETEPIEX A A
65 KEPAMIKHZ EPFAZTHPIA, KATAZTHMATA NMQAHZEQX B B
66 KEPIQN NMQAHZH A B
67 KIFTKAAEPIAZ EIAH ANOGHKEX - NQAHZH B r
68 KINHMATOIPA®OI A A
69 KAEIOPOIOIAL EPFAZTHPIA A r
70 KAINIKEZ A A
71 KOXMHMATOIMQAEIA, KOXMHMATQN EPIFAXTHPIA B OXl
72 KOYPEIA (KOMMQTHPIA) A B
73 KPEOIQAEIA A B
74 AAIKHZ TEXNHZ B A
75 AEYKQN EIAQN r r
76 MHXANOYPTEIA B B
77 MHXANQN, EPTAAEIQN, METAAAIKQON EIAQON KATAZTHMATA B A
78 MIKPOBIOAOTIIKA EPTAXTHPIA A A
79 MOTOZYKAETQON EKGEZEIX B KAAAOZ
80 MOYZIKA OPIANA B A
81 MIMAXAPIKQN ANOGHKEZX r B
82 MYAOI AAEZEQY AHMHTPIAKQN (AAEYPOMYAOI) A B
83 NAYTIKQN EIAQN AMTOGHKEZ-MQAHZH A A
84 NEQTEPIZMQON KATAZTHMATA B A
85 =ENOAOXEIA A B
86 =ENQNEZ-MANZION B B
87 OAONTIATPEIA A A
88 OAONTQN EPTAXZTHPIA A B
89 OIKIAKQN EIAQN KATAXTHMATA r A
90 OIKOTPOO®EIA A A
91 OINOIMNNEYMATQAQN MNMOTAQN MPATHPIA (KABEZX) r A
92 OINOTIMOIEIA r B
93 OMNTIKQN EIAQN B A
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Kwdikog

Meprypa@n kKivduvou Mupog KAotrng
94 OlMQPOMQAEIA A A
95 OPNIGOTPO®EIA, NTHNOTPO®EIA r A
96 MAIAIKOI X TAGMOI A A
97 MAIXNIAION KATAXTHMATA A A
98 MITZAPIEX B r
99 MAEKTQN EIAQN KATAZTHMATA B r
100 MOAHAATQON MQAHZH B KAAAOZ
MYPOZBEXTHPQN KATAXTHMATA-EPTAXTHPIA (OXI
101 FOMQZzHZ) A B
102 ZIAHPOYPI'IAZ EPTAZTHPIA B A
103 SKADQON AMNOBGHKEX - EKOEZEIY - KATAZTHMATA r A
104 SOATEIA A A
105 SOPATIAQN KAI ENIFPA®QN EPFAZTHPIA B B
106 TABEPNEZX B A
107 TAMNHTQON KATAZTHMATA B A
108 TPAMEZOMIZTQTIKA IAPYMATA A A
109 TPO®IMQON KATAZTHMATA SUPER MARKETS B r
110 TYNOIPA®EIA, TPAGIKON TEXNQN r r
111 TYPOKOMEIA B A
112 YAAOTQAEIA, YAAOMNINAKQN NQAHEH B B
113 YAAOYPTEIA r B
114 YTIEINHZ EIAH B A
YAPAAIKQN EIAQN AMOOHKEZ-NMOAHZH(ME MAAZTIKA
115 YAIKA) r A
116 YAPAYAIKQN EIAQN AMOOHKEZ-NMOAHEH (XQPIZ MAAZTIKA) B A
117 YMNOAHMATQN BIOTEXNIEX r r
118 YNOAHMATQON KATAZTHMATA NMQAHEHE B r
119 YOAZMATON KATAZTHMATA B r
120 OAPMAKEIA, PAPMAKATOGHKEX B A
121 OYZIKOOEPAMEYTHPIA A A
122 OQTIZTIKQN EIAQN B A
123 OQTOIPADEIA, EPTAZTHPIA ®QTOIPADEIAL B r
124 OQTOINPAGIKQN KAI OMTIKQON EIAQN A A
125 OQTOTYMNIQON EPTAZTHPIA B r
126 XAAKINQON EIAQN AMNOBGHKEZX - NOQAHZH B r
127 XAPTOMQAEIA (XAPTOMETZETEZ, XAPTI YTEIAZ KTA) r r
128 XOPQON XXOAEZ A A
129 XPQMATQN NQAHZH r r
130 QAEIA A B
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Opol Npoypapparog /
A. E181koi Opol

Tnpoupévwy TwV eVTUTTWV YEVIKWV & EIBIKWY OpwV TOU TTAPOVTOG ao@aAIoTnpiou n TTapouca ac@dAion
ETTEKTEIVETAI KOl TTEPIAQUBAVEI ETITTPOCOETA TIG KATWTEPW KAAUWEIG, TTOU ava@EéPovTal aTNV ao@ali{OuEvn
€Tmiyeipnon.

1) OIKONOMIKH ENIZXYZH

> epimTwon ¢nuiag KAAUTITOPEVNG aTTd TO TTAPOV ACQPOAIOTAPIO, EKTOG TWV CnNUIWYV TTOU TTPOEPXOVTAI
atré TAnuuUpa, BUeAAa, katalyida, x16vi, TTayetd, Opalon CWANVWOEWY KAl TWV TUXOV KOAUTTTOUEVWY E
TTPOCOETEG CUPTTIANPWUOTIKEG KaAUWeIG (TT.X. O€lopoU, KAOTING K.a.), n ETaipia, mépav Tou TToo0U TnG
dikaioUpevng atmmolnuiwoewg, Ba katafdAAer atov ACQAAI{OPEVO ETTITTPOCOETO TTO0O «OIKOVOMIKAG
gvioxuong» ico pe 1o 10% Tou TTOoOU TNG ATTOZNUIOEWS YIO TNV KAGAUWN Twv Trayiwv Kal otadepwv
€€60wWV Tou Ac@aAi{opévou aTrd Tn ¢nuia.

H oikovopik evioxuon KataBdAAeTal XwpPig TTPOOKOMION OIKAIOAOYNTIKWY KOl O KOMia
mepiTTwon &g ytropei va utrepfei To Tood Twv Eupw 9.000.

2) KAMNOZ

KoAutrTeTal attwAela i ¢nuia ota ac@aAI{OPEVA aVTIKEIYEVA TTPOEPXOUEVN aTTO AUEDN £TTidpacn Katrvou,
Tou Ba Ola@uyel aipvIOIAoTIKA KOl AVTIKAVOVIKA aTtrd  €yKATAOTACEIS Beppdvoews, Enpavoews N
€0TIAOEWG, Ol OTTOIEG EUPIOKOVTAI EVTOG TWV ATQPAAI(ONEVWY EYKATOOTACEWV.

3) MAHMMYPA, OYEAAA, KATAITAA, XIONI, MAFETOZ
KaAutrtovrar ¢nuieg A BAGReg TTou Ba TpogevnBOoulv ata ao@ali{Oueva avTIKEIPEVA 1] GTO A0PAAI{OUEVO
KTApPIO atrd TTANUPUPa, BUeAAa, KaTalyida, XIOVI KAl TTAYETO.

H MAnppodpa yia 1o okotrd TnG TTapouong KOAUWEWG €XEl TV €vvola: TOu KATaKAuopou atrd BaAdooia
0dara, TNV AOYyw QUOIKWV AITIWV UTTEPXEINION A TTAPEKKAION atmd Ta ouvrOn KavdAla aTroppong Twv
QUOIKWYV 1 TEXVNTWYV UdaTopeUudTwy, Tn didppnén R utrepxeiAion Tou dnuoaiou SIKTUOU TTaPOXNAS USATOG
Kal Tnv oTroladATToTE AAAN €I0pO] 1} CUCCWPEUCN UBATWY TTPOEPXOMEVWY OTTO XWPEOUG EKTOG TWV
ao@aAifopévwy  KTNEiwv 1 KTnpiwv TTou TrePIEXOUV T ao@aAi{Oueva  TTEPIOUTIakd  oToixeia. O
XOPOKTNPIOWOG TWV QUOIKWY QaIVOPEVWY TNG BueAAag kai kararyidag Oidovrar amd tnv EBvIKN
MeTtewpoAoyikn YTrnpeaia.

EZAIPEZEIZ KAI MPOYMOGEZEIZ

ATTO TNV TTapouoa KAAuwn e€aipolvTal aTTWAEIEG A {NMiEG:

a) atod kaBi¢non ) KatoAioBnon aTré OTTOIAdHTIOTE AITIA KAl av TTPOEPXOVTAl

B) atré dicioduon UdATWY PECW OTTOINCBNATIOTE OPOPNG (WV) Kal avolyudTwy, Bupwv Kal TTapablpwy, Ta
oTToia agédnoav avoIkTa

Y) QVTIKEIUEVWY, TA OTTOIO EUPITKOVTO OTNV UTTAIBPO

0) AVTIKEINEVWY, TA OTTOIa EUPIOKOVTO KATW aTTd UTTOOTEYA

€) o€ HavOPATOIXOUG, TTEPIPPALEIS, QUAOBUPEG, TEVTEG

oT)atd TaAippoikd kupata eTakoAouba agiopuou

{) o€ eptTopeUATA EVTOG UTTOYEIOU /KOl NUIUTTOYEIOU EKTOG av UTTAPXEI £yypagn oupwvia Tng ETaipiag.

O1 avwTépw KAAUWEIG TTAPEXOVTAI PE TNV TTPOUTTOBECN OTI:

a) Ta aoQaAIfOUEVa EUTTOPEUNATA, TTPWTEG UAEG K.A.TT. TOTTOBETOUVTAI OXI XAuNASTEPA ATTO TO EAAXIOTO
6pI0 Twv 13 EKATOCGTWYV aTTO TO £00POG

B) o AogpaAhilopevog diatnpei Ta ac@alilOpeEVa TTEPIOUCIAKA OTOIXEIO Kal 181AiTEPA TIG OPOPEG Kal TA
avoiyuaTa TwV KTnpiwv o€ KaAr) kataoTtaor.

loxuel agaipeTéa atraAdayr) ion pe 1o 10% tng KABe nuiag Kai pe eAaxioTo Tood Eupw 1.000.

4) OPAYZH AIAPPOH ZQAHNQZEQN
KaAutrteTal o kivduvog atrd didppnén 1 uttepxeilion SeCaUeEVIV KAl CWANVWOEWVY TNG EYKATAOTACEWG
udpPeUOEWG, KEVTPIKNG OEPUAVOEWS Kal KAIJATIOWOU.

(EIAIKEZ) EZAIPEZEIZ KAI MPOYMOGEZEIZ

E€aipouvTal {npieg ) atrwAEIEG:

a) TTou Ba yivouv oTIG idIEg deEapevES, CWANVWOEIG, A EyKATAOTATEIG UBPEUONG- Bépuavang- KAIHATIoPoU.
) TTou Ba éxouv oxéon 1 Ba gival ouvétela oeiopou, Kabifnong i katoAicBnaong Tou eddPouG.

y) TTou Ba TTpogevnBOoUv o€ XWPEO TTOU TTAPEUEIVE KAEIOTOG  OEV XPNOIMOTTOINONKE yia TTEPICTOTEPO ATTO
30 nuépeg.

0) amd diappon vepoU atrd auTouaTeS TTUPOoRECTIKEG eykaTaoTdoel (SPRINKLERS).

€) o€ KTAPIa TTOAAIOTEPA TWV 25 ETWV

OT) a1rd eyYKATAOTACEIG ATTOXETEUTEWS YEVIKA.
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H kdAuyn TTapéxetal utrd TNV TPoUTT60eon OTI Ta A0@OAICOUEVA EUTTOPEUPATA, TTPWTEG UAEG K.ATT.
ToTToBeTOUVTAI OXI XAUNASTEPA OTTO TO EAAXIOTO OPIO TwWV 13 EKATOOTWY ATTO TO £80¢POG

loxuel agaipeTéa atraAAayr] ion pe 1o 10% Tng k&Be ¢nuiag kai pe eAdxioTo Toad Eupw 1.000.

5) EKPH=H NAZHZ ®YZEQZ

Znuia A BAGRN TTpoegpxOUEVN GUECT R EUUECO OTA ACPAMIfOUEVa avTIKEiuEVa atrd €KpNnEn AVTIKEIMEVWV
TTOU EUPIOKOVTAI €ITE EVTOG TOU TTEPIYPAPOPEVOU XWPOU EiTE EKTOG aUTOU, ECAIPOUPEVWY OUWG TWV CNUILV
Q)TToU o@eihovTal O€ EKPNKTIKEG UAEG & padievepyd UAIKG Kal B)TTou TTpogeviBnoav g autd T avTIKEIyEVa
TToU e€eppdynoav.

6) AMQAEIA METPHTQN 'H/KAI ENITAFQN

H Etaipia KaAUTITEI TNV ATTWAEIQ HETENTWV /KAl ETTITAYWY PE AVWTATO TTOoO Eupw 1.500 oTa Tapeia Tou
Aco@aAilouevou, katomv AnoTeiag (Hold up) pe doknon atelAig kai/f Biag, utrd Tnv TTpoiltdBeon o1 O
Ac@aAilouevog Tnpei TTapacTaTiKG oTTd Ta otroia Ba atrodeIkvUeTal TO TTOGO TWV QUAACCOUEVWV KOl
ATTOAEGBEVTWV XPNUATWY OTO XWPO TOU TAUEIOU.

e TrePITTTWON KAOTMG emiTaywyv, B8a kaAutTovrtal pévov ol doAiwg efopAnbeioeg r/kal Ta €Eoda
OKUPWOEWGS KAl OVTIKOTOOTACEWG TWV KAEPUEVWV ETTITAYWY, PEXPI TOU AVWTATOU TTOOOU TNG KOAUWEWG
auTtrig Eupw 1.500.

7) MPOZKPOYZH OXHMATOZX
KaAutrtovral {nuieg 1 ammwAgieg ota ac@alifopeva avTikeipeva, AOyw TTPOOKPOUCEWS OTTOIOUOATIOTE
OXAMATOG pE £aipean Ta oxrUaTa IBIOKTNCIAG TNG ETTIXEIPIOEWCG.

8) ENMAKOAOYOEZX ZHMIEX NMYPKATIAZ

H Etaipia 8a atrolnpiwvel Tov ao@aii{opevo pe avwTarto ooo € 5.000 yia:

a) Ta £¢oda TTou KaTéBaAe 0 AoQaAIfouevog yia TN AQWn HETPWY OTNV KATACREon TNG QWTIAS R ToV
TTEPIOPICHO TNG ETTEKTATEWG TNG.

B ) Tig Cnuieg Twv avTIKEIMEVWY, TTOU EyIvav KATA TNV TTPOCTIA0EIa PETAPOPAS TOUG atrd TO XWEO NG
QWTIAG Pe aTOXO va dlacwBouv atd auTh.

y) Tig Cnuieg tTou TTPOKAAEcE n KOTEDAPION MIAG OIKOBOWPNG ME OKOTIO va OTTOTEAECEl @Payud oThv
eEATTAWON TNG GWTIAG.

0) Tig ¢nuieg Trou TTpokdAeoe n emépPaon NG MupooPeoTiKAG YTnpeoiag (vepd K.a.)

9) NTQXZH AEPOZKA®QN
KaAutrtovral ¢nuieg 1 ammwAeleg oTa aog@aAI{OPEVA QVTIKEIUEVA OTTO TITWOT AEPOCKAPWYV I AVTIKEINEVWV
TTOU TTEQTOUV OTTO QUTA.

10) KAAYWH MYPKAIAZ AMNO AAZO

H Etaipia KaAUTITEl TOV 00@AANICOPEVO YA TIG Cnuie¢ oTa ao@AAI(OPEVA TTEPIOUCIOKA OTOIXEID TNG
II0KTNOiag Tou aTmd TTupkaid (Tuxaia r AGAAn) dacwv, ocuoTddwv, O&vdpwyv, Asifadiwv, Bdauvwy,
BookoTOTTWV 1) ATTO EKXEPOWON £8APWY TTOU YivovTal JE QWTIA.

11) KAAYWH HAEKTPIKQN & HAEKTPONIKQN MHXANQN H ZYZKEYQN - BPAXYKYKAQMA
KaAutrteTal ammwAeia ] {nuia, o€ kK&GBe €idOUG PNXAVEG, CUOKEUEG & €YKATAOTACEIS TTOU AEITOUPYOUV HE
NAEKTPIKG pelpa, atrd €0Tia QWTIAG TTOU dnUIoUPYNBNKE OTO AC@PAAI{OPEVO QVTIKEIUEVO KOl N OTToia
TIPOEPXETAI ATTO UTTEPPOPTWOTN, UTTEPTACN, PBPAXUKUKAWHG, OXNUATIONO TOEOou, dlaguyr NAEKTPIKOU
peUpaTOG, UTTEPBEPUAVON, KAKN AEITOUPYIO opydavwy PETPNONG, PUBUIONG 1 do@aAgiag TTOU o@eileTal OE
otroladATToTE QITia TTEPIAAUBAVOUEVOU Kal TOU KEpAUVOU.

To avwTaTo 6p10 TG ATTOZNHIWOEWG AVEPXETAI OTO TTO0O TwV Eupw 1.500.
loxuel agaipeTéa ammaAAayr) Eupw 150 oe kGBe nuia.

12) OPAYZH KPYZTAAAQN - YAAOTTINAKQN

KaAuTtrTeTal o Kivouvog TG Bpaloewg TwV UOAOTTIVAKWY Kol KPUOTAAAWY TOU TTEPIYPAPOUEVOU OKIVITOU
atré OTTOIadATTOTE AITIA, EKTOG TWV KATWTEPW:

a) {nuieg og ypAuuaTa & TTOPACTACEIG TTOU TUXOV UTTAPYXOUV OTOUG UAAOTTIVAKEG, £9'O00V eV £XOUV
TTPoENBEI dueca atrd Bpalon TwV ACPAANICUEVWY UAAOTTIVAKWY

B) Cnuieg o€ kABe €idoug TTAaicIa, EKTOG avTIBETNG CUNPWVIOG.

y) {nuieg Tou TpogevoUvTal Katd Tnv OIGPKEID PETAPOPAS, METAKIVNONG, TOTOBETNONG  KaI
ETTAVATOTTOB£TNONG TWV UAAOTTIVAKWV.

0) {nuieg TTou ogeilovtal og AavBacopévn 1 TTANUUEAR JEAETN EYKATAOTACEWG TWV UGAOTTIVAKWY ) OTNV UNn
THPNON TWV 0dNYIWV TOU KATOOKEUAOTH KAl TTPOUNBEUTA TwV UAAOTTIVAKWY Kal KATd Tnv ouvtripnon A
avakaivion Tou KTnpiou.
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To avwTaTo 6pI10 ATTO{NUIWCEWS AVEPXETAI OTO TTO0O TwV Eupw 1.500
loxuel apaipeTéa ammaAiayr) Eupw 100 o€ kadBe ¢nuia.

13) AZTIKH EYOYNH ENANTI TPITQN ZYNETEIA MYPKAIAZ KAl EKPHZEQS

KaAutrtetal n AoTikf €uBuvn Tou Ac@aAi{opevou yia UAIKEG Cnuieg (udvo) tou Ba yivouv cuvetteia
TTUPKQIGG, EKPAEEWS OE TTAPAKEINEVES OIKOOOUEG ) OTO TTEPIEXOPEVO AUTWV.

¢ mepimrwon ¢nuiag, n ETtaipia Ba kataBdaAAer péxpl 10 20% TOU OUVOAIKOU QCQOAIfouévou TTOo0U
TTUPKOIAG TOU TTapOVTOG ao@alioTnpiou, e avwTaro 1TTocd armolnuiwong Eupw 40.000 avda ¢nuioyévo
YEYOVOG Kal KaB OAn Tn d1dpKeia TNG aoANTEWG.

14) FTENIKH AZTIKH EYOYNH ENANTI TPITQN

KaAutrtetal atmé tnv Etaipia n évavt 1pitwv AoTikr) EuBuvn Tou Aog@aAifopévou, 6TTwg TTpoBAETTETON aTTO
Ta GpBpa 914 kai 932 Tou AaTikoU Kwdika, yia 8avato, cwuaTikéEG BAARES kal UANIKEG npieg atTd TTPAgeIg
N TapaAciyeigc Tou Ac@aAifopévou Kal Tou epyaToUTTOAANAIKOU TOUu TTPOCWTTIKOU, TTou Ba yivouv péoa
OTOV aCQAAIJOUEVO XWPO, ECAIPOUMEVIWV TWV CUMPBATIKWY KAl ETTAYYEAUATIKWY €UBUVWY, KaBwg eTTiong
Kal Twv €uBuvwv Tou ammd TTwAnon A 01dBson akaTGAANAWVY TTPOIGVTWY 1 EUTTOPEUNATWY KAl aTTd
TIANUUEAR TTPOCPOPA EPYACIWV A UTTNPECIWV YEVIKA.

H avwrarn guBuvn Tng Etaipiog avépxetal o Eupw 30.000 Katd {nuioyovo yeyovog Kail Kab' 6An
Tn SI1APKEIA TNG Ao PAAioEWG.

loxuel agaipeTéa atraAAayr) Eupw 200 yia TG UAIKEG Cnuieg TTPOG TPITOUG.

15) ATTOMAKPYNZH XYNTPIMMATQN

H Etaipia 8a atrolnuiwvel Tov AGQAAICOPEVO YIa T ATTAITOUHEVA £60DQ TNG OTTOUOKPUVOEWS TWV
OUVTPIYPATWY, METE TNV ETTEAEUOT KAAUTITOPEVOU KIVOUVOU PEXPI TO 5% TOu cuvoAikoU aag@aAIi{ouEvou
TroooU Mupkaidg Tou TTapOvTog AGPAANICTNPIOU, HE aVWTATO TTO0O atrolnuiwong Eupw 20.000 avda
{nuIoyovo yeyovog Kail KaB' 0An Tn SIAPKEID TNG AOPANICEWG.

16) ENAKOAOYOEZX ZHMIEX AIAPPH=EQX

H kdAuypn auti mepidaufdvel {nuieg Tou KTnpiou evidg TOU OTToiOU €upiokovTal Ta ac@aAi{oueva
avTiKeiyeva KaBwg Kal ¢nuiéG Twv 10iwv ac@aMfopévwy avTIKEINEVWY KaTA TN OIGPKEIQ i TV ATTOTTEIPA
KAOTTAG.

Avwrtaro 1mood amolnuiwoewg: Eupw 1.500 kard yeyovog kai ka®' O6An Tn Sidpkeia Tou
ac@aAioTnpiou.

17) XTAZEIZ, ATIEPTIEZ, ANTAMEPTIEZ, AIAAHAQZEIZ, OXAATQIIEZ, MOAITIKEEZ TAPAXEZ,
KAKOBOYAEZ ENEPTEIEX

Kata tpotrotroinon tou dpBpou 16.2 Twv Mevikwyv EEaipéocwv Tou TTapdvTog acg@aAioTnpiou cupBoAaiou
KOAUTITETAI KABE CNuIG TTOU TTPOKAAEITaI OTO ao@AMI{OPEVA QVTIKEIMEVA aTTO TTUPKAIA r/kal €kpngn, n
otToia o@eileTan dpeoa ) éuueoa oe E1doelg, Amrepyieg, Avtarrepyieg, AladnAwaoelg, OxAaywyieg, MoAITIkEG
Tapaxég, yevika o€ Olardpatn TG Anuéoiag Tdagng, KakOBouheg evépyeleg TpiTwv TIPOG TOV
Aoc@aAIlOUEVO TTPOCWTTWV.

OPIZMOZ:

Z1don, atmepyia, oxAaywyia, TTONITIKR Tapaxn €ival o1 TTPAEEIC OTTOIOUDNTTOTE TTPOCWTTOU, TO OTTOI0 £AafE
MépPOG padi ue GAAoug o€ diatdpagn NG dnudaciag TAgNG, ol TTPALEIS TNG VOMIUNG 1 vTe @AkTo (de facto)
ApPXNG TTPOG KATAaTOAN A TTPAANWN TNG dIaTApagng i TNG HEIWONG TWV CUVETTEIWY TNG, Ol NBEANUEVES
TTPAEEIG atTepyoU TTPOG UTTOOTAPIEN aTTEpYiag, ol nBeAnuéveg TTpdgelg epyalopEvou o€ TTIXEIPNON
QVTATTEPYNOAVTOG EPYODOTN YIA AVTIOTACN EVAVTIOV TOU, OXI OJWG OTTOIAOATTOTE TPOUOKPATIKA EVEPYEIQ.

Kak6BouAeg Evépyeleg ival ol NBeAnuéveg TTPAEEIG OTTOIOUBNTTOTE TIPOCWITTOU, TTOU SIATTPATTOVTA! EiTE
Katd Tn didpkeia ZTadoewy, Atrepyiwy, Avratrepyiwy, AladnAwoewv, OxAaywyiwv, MoAImKwy Tapaxwv,
diardpagng TG Anuoaoiag TAgNg v yével, €iTe JePOVWPEVA e OKOTTO TO BavdaAioud f Tn doAlogBopd.

E=AIPEZEIZ:

Aev KaAUTTTOVTOL:

1. Znuiég Tou o@eilovTal o€ TPOUOKPATIKEG EVEPYEIEG, OTTWG O Kivduvog Twv TpopokpaTikwy Evepyeiwv
opicetal 1o GpBpo 1.13 TWV YEVIKWYV TOU TTApOVTOG aoPaNiaTnpiou.

2. Znuiég TTou gival ouveTTeia OAIKAG i PEPIKAG TTAUONG TG Epyaaiag ) S1aKOTIAG TNG &pacTnpIdTNTAG
TOU AGQAAIGUEVOU OTOUG OOPAAITHUEVOUG XWPOUG.

3. Znuiég TTou TTPOKAAOUVTAl aTTO POVIUN 1 TTPOCKAIPN OTEPNCN TNG KUPIOTNTAG TWV ACQAAICUEVWY
avTIKeIuEVWY atrd Tov AcQalifouevo Adyw KATAOXEONG, ETTITAENG 1] SNEUCHS TOUG aTTO TN VOUIUN N
vte @akTo (de facto) Apxn.

4.  Znpiég TTou TTpokaAouvTal Katd Tn SIdpKEIa TNG TTAPAVOUNG KATOXAG i TG HOVIUNG 1) TIPOCWPIVAG
oTéPNONG TNG XPronNg ToU Ac@aAICPEVOU OKIVITOU A TOU aKIVATOU OTTou BpiokovTal Ta ao@aAIguEVa
QVTIKEIYEVA, OTTO OTTOIOBNTTOTE TTPOOWTTO.
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5. Znuiég Trou TTpoKaAouvTal atrd ouyyeveig Tou Ao@aliopévou PEXPI Kal B BaBuol ouyyévelag i atmd
UTTOAAAAOUG TOU 1) YEVIKOTEPA ATTO TTPOCWTTA TTOU £XOUV TTPOCTEDEI 0€ auTOV ) ouvoIKoUV padi Tou A
atré TOUG VOUIPOUG QVTITIPOCWTTOUG I EKTTPOCWITTOUG TOU, i KAl aTTd ATOPA OTA OTToia £X€I avaTeOei
ETTAYYEAMATIKA N @UAAEN TWV AOPOANICUEVWY AVTIKEIUEVWV.

6. Znuiég O€ AVTIKEIPUEVA TTOU EUPIOKOVTAI £V UTTAIBPW, EKTOG €AV £XEI TUUPWVNOET SIAPOPETIKA GTO
ao@aAIaThpIO.

7. Znuiég TToU TTpOoKaAoUvTal KaTd Tn didpKela i Katd Tnv atmoTtrelpa SIATTPagng KAOTTAG 1 AnoTeiag.

AKYPQZH KAAYWEQX:

H Etaipia diatnpei 10 dikaiwpa akUpwaong TG TTapouaag KAAUWNG oTToTeESATTOTE, Yia AOyoug TTou
apopoUV eVOEIKTIKA, TNV TTONITIKA TNG, OE OXEON PE T OUYKEKPIYEVN KAAUWN 1 TIG TEXVIKEG OVAYKES TNG,
KaBWG Kal OTIG TTEPITITWOEIG TTOU TTPORAETTOVTAI ATTO TO VOUO Kal To TTapoév Acg@aAioTriplo. H akUpwaon
YiveTal ue OXeTIKRA ypartrTh] €1d01Toinon oTnVv TeAeuTtaia yvwoTh dielBuvaon Tou Ao@aAi{OpEvoU Kal Ta
atroteAéopaTtd TnG eTTEPXOVTAI JE TNV TTAP0odo TpidvTa (30) nuepwyv atrd TéTe TTou Ba TTePIEABEl oTOo ARTITN
™G AoQANIoNG N OXETIKA €100TT0INGN.

18) TPOMOKPATIKEZ ENEPTEIEZ

APOPO 1. ANTIKEIMENO KAAYWHX

KaAuTtrTeTal, katd Tpotromroinon Twv Mevikwv kai Eidikwv E§aipéoewyv, kaBe ¢nuid Tou TTpokaAeiTal aTa
ao@ahilopeva  avTikeiyeva ammd TTupkaid r/kal ékpngn, n otroia o@eiAeTal Aueca R €uuEca o€
TpopokpaTik Evépyeia. AlcukpivifeTal wg ek TTEPICTOU OTI 6A0I 01 pn avtiBetol 6pol Tou AcQaAioTnpiou
1I0XU0UV WG €XOUV.

APOPO 2. EZAIPEZEIX

EmimAéov Twv Mevikwv ESaipéaewyv dev KaAUTITOVTAI :

1. Znuiég tou ogeibovtal o€ Ztdoelg, Atrepyieg, Avrarrepyieg, AladnAwaoelg, OxAaywyieg, MoAITIKEG
Tapaxég n dlatdpagn 1ng Anpéaoiag Tagng, 6TTwg o1 Kivduvol autoi opiovtal aTo oXeTIKO E161K6 Opo.

2. Znuiég TTou o@eilovTal o€ KOKOPBOUAEG eVEPYEIEG TPITWY, avegdpTnTeG atrd TpopokpaTikég EvEpyeleg,
OTTWG 0 KivOUVOG TwV KAKOBOUAWY evepyeIV opileTal oTo oXeTIKO Eidikd Opo.

3. Znuiég TToU ogeilovTal Gueca ) €UUECA g€ TTPOCKPOUCN TTUPAUAOU WG HECOU €KONAWONG TNG
TpopokpaTikAG Evépyeiag.

4.  Znuiég TToU gival ouveTTeia OAIKAG A PEPIKAG TTAUCNG TNG £pYaCiag f SIOKOTTAG TG dpacTnEIOTNTAG
ToU AGQAAICUEVOU OTOUG OCPAANITUEVOUG XWPOUG.

5. Znuég 1Tou TrpokaAouvTal atmd poviun f TpooKaipn oTéPNon TNG KUPIOTATAG TWV ACQAAICUEVWY
QVTIKEIYEVWYV aTTO TOV ACQOAICOUEVO AOYW KATAOXEONG, ETTITAENG 1} SAUEUOTG TOUG aTTO TN VOUIUN A
vTe @dkTO (de facto) Apxn

6. Znuiég (ouutrepIAapBAaveTal n TTAPEUTTODION KAl O TTEPIOPICUOS TNG XPAONS TwV ACPAAIfOUEVWY
QVTIKEIUEVWY) TTOU o@eilovTal o€ BIOAOYIKA Kal/ ] XNMIKN JOAUvVOn wg atmoTéAeoua TPOPOKPATIKAG
Evépyelag.

APOPO 3. AKYPQXH KAAYWHZ

H Etaipia diatnpei 10 dikaiwya akipwong Tng Trapouoag KAAUWNG OTTOTEDNTIOTE, yid AGYOUG TTOU
a@popoUV evOEIKTIKA, TNV TTONITIKH TNG, O OXEON UE TN CUYKEKPIMEVN KAAUWN 1 TIG TEXVIKEG AVAYKES TNG,
KaBWG Kal OTIG TTEPITITWOEIG TTOU TTPOBAETTOVTAI OTTO TO VOPO Kal To TTapdv Ac@aAioTrpio. H akipwon
ViVETQI HJE OXETIKN ypaTrTh €1doTroinon oTnv TeAeutaia yvwaoTr dietBuvon Tou Ac@ali{Ouevou Kal Ta
atroteAéopatd NG emépyovTal e TNV TTAPodo TpidvTa (30) nuepwv atd ToTe TTou Ba TTEPIEABEI oTO ANTITN
™G ACQANIoNG N OXETIKA €100TT0INGN.

APOPO 4. ANQTATO OPIO EYOYNHZ THZ ETAIPIAZ

To avwTtaro 6pio euBuvng TnG ETaipiag dev duvartal va utrepPei To avapepOUEVo 0TO ACQAAIGTHPIO YId TV
TTapouoa KAAUWn ac@ali{OPEVO KEQAAQIO.

> TrepimTwon ¢nuidg Ba epappdletal n diatagn Tou ApBpou 17 N.2496/97 Trepi uTrac@daAiong, Katd
ouvétteia n euBuvn g Etaipiog, ammé tnv mTapouca KAAUWN, TNV TTEPITTITWON TTOU Ta ao@aAI{OuEva
QvTIKEiuEVaO €XOUv ao@OAIOTEl yia agia PIKPOTEPN TNG TTPAYMATIKAG, €vavTl Tou KivoUvou Trupdg, Ba
TepIopideTal oTnV atrolnuiwan avaAdyou PEPoug TNG CnUIGG.

19) AMOIBEZ APXITEKTONQN — MHXANIKQN & EZOAA AHMOZION APXQN

Kartd Tpotrotroinan mavtog avriBETou 6pou To TTAPOV ao@OAIOTAPIO ETTEKTEIVETAI Kal KOAUTTTEI Ta €00
yIa TIG apoIBEG ApXITEKTOVWY — Mnxavikwv KaBwg Kal Ta £€€0da yia TIG apoifég Anpoaiwv ApXwyv Ta oTroia
0 Ac@aAI{OpEVOG avayKAOTNKE va KATARAAAEL yia TNV aTTOKATAGTACT TWV CnNUIWV ] ATTWAEIWY TWV
a0@AANIOPEVWV AVTIKEINEVWY CUVETTEID ETTEAEUCEWG KOAUTITOUEVOU KIVOUVOU.

H avwrartn guBuvn Tng ETaupiag avépyeran o Eupw 3.000 katd {nuioyovo yeyovog kai Ko 6An tn
d1dpKeIa TNG AOPAAICEWG.
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20) KAAYWH EZOAQN MPOZQOPINHZ ZTEFAZHXE

H Etaipia 8a atrolnuiwvel Tov ao@ali{Ouevo yia £€£oda péxpl Tou Toool Eupw 2.000, yia diapovr) evog
UNVOG A Kal yia peyaAuTePO Xpovikd dlacTnua, ¢’ 6cov Ta £€£oda autd dev Ba utTepBaivouv To AvWTEPW
TT000.

MpoUTé6eon NG KATABOAAG TOU avWTEPW TTOCOU ATTOTEAEI N ETTEAEUCN KOAUTITOUEVWY YEYOVOTWY, TTOU
£€Kavav To aoQaAIfOEVO KTipIO va €ival akaToiknTn.

21) NTQZH AENAPQN/ KAAAIQN/ ZTYAQN
KaAutrtovral o1 {nuiEg ota ac@alifopeva attd TV TITWOon SEvopwy, KAAdIWV BEVOPWY, NAEKTPIKWYV N
TNAEQWVIKWY OTUAWY, OTTWG Kal TO KOGTOG ATTOPAKPUVONG AUTWY, CUVETTEID KAAUTITOPEVWYV KIVOUVWV.

E=AIPEZH: o1 ¢nui€ég at1é KOTTA 1] KAAdePa 6EVOPWY H KAABIWV.

22) EZ0AA ®YAA=HZ AZOAAIZMENHZ MEPIOYZIAZ

H mrapouca ac@dAion KaAuTITEl Ta €000 aTa OTToIa UTTORGAAETAI O aGQAAI{OHEVOG/ ARTITNG TNG
ag@AAiong, yia TNV QUAAEN TNG aCPAAICHUEVNG ETTIXEIPNONG, META TNV ETTEAEUON €VOG €K TWV
KOAUTITOPEVWYV KIVOUVWV.

MpouTréBeon yia TV KaTaBoAr) TNG atrolnuiwong aTTOTEAEI N TTPOOKOUIOT TWV OXETIKWY OTTOOEIKTIKWY
OTOIXEIWV (TIHOAGYIO, OTTOBEIEN TTAPOXIG UTTNPECIWY) TTPAYUOTOTTIOINONG TWV £§00WV QUTWV.

Jupwveital Kal dnAwveTal 0TI N KGAUWN auTr TTAPEXETAI JEXPI TOU TTOo0U TwV gupw 600,00.- TO oTToio
atroTeAei TO avwTaTo Oplo euBUvNg TNG ETaipiag katd ¢nuioydvo yeyovog Kal JéxPl ToU TTOooU TwV EUPW
1.200,00.- aBpoIcTIKG KaB 6An TNV dIAPKEIN ATQAANITEWG.

23) ©OPAYZH EMITPA®QON

H mrapouca ac@daAion KOAUTITEI ThV agia TwV ETTIYPAPWY TTOU gival TTPOCAPTNHEVES OTO KTipIO TTOU
oTeydadetal n ac@alifopevn etixeipnon Kal €Bpatodnoav atrd KAAUTITOPEVO, aTTd TO TTApOV ac@AAIGTHPIO,
Kivduvo.

Zupowveital kal dnAouTtal 6TI aTnV KAAUWN auth TTepIAauBdavovTal ol daTTaveg ayopds, HETAPOPAS Kal
TOTTOBETNONG TWV ETTIYPAPWV deV KOAUTITETAI OPWG N Bpalon autwy, edv oupuBei katd Tnv dIdPKEIa N
OUVETTEIO TNG METOPOPAG Kal TNG TOTTOBETNONG TOUG.

H kdAuwn autr| TTapéxetal péxpl Tou TToo0oU Twv gupw 800,00.- TO OTTOI0 OTTOTEAEI TO AvWTATO 6pIO
€uBUvVNG TNG €TaIPiag KOTA YEYOVOG.

B. KaAuyn kAoTtriig atrd didppnén | avappixnon (TrpoaipeTIKA KAAuyn)

AnAoUTal Kal cup@wveital oTl, TTavta cUP@wva pe Toug Opiopoug, Mevikég E€aipéoeig, Mevikolg “Opoug /
Alotageig kai ESIKEG Zup@uwvieg aAAd KaTd TPOTTOTTOINGN TTaviog avTiBéTou Opou Tou TTapOVTOG
Ao@aAioTnpiou (katd Tnv ékTaon TTou &ev TPOoTToTToloUVTal &l TOU TTApOVTOG), TO TTApOV AGQAAICTAPIO
ETTEKTEIVETAI WOTE va KOAUTITEl TOV AC@aAiopévo 1 AATTn Tng Ac@dAiong yia ¢nuid ota ac@aliopéva
QvTIKEipEVa, EQOTOV BpiokovTal OTO XWPO TTou KaBopileTal oo AcPalioTAplo, eEaiTiag

(1.1) kAoTTrG 1} ammoéTTEIpag KAOTIHG dia €10000U €16 H £§600U aTTd TO XWPO EVTOG TOU OTToioU BpioKeETal TO
a0@AAICUEVO QVTIKEIMEVO, HE Biala Kal SUVAMIKG péoa Kal UTTd Tnv TTPoUTTé0eon 11 Ba UTTAPXOUV EUPAV)
onuadia TapaBiacng oTo onueio elcédou 1 €6d0u

(1.2) kAot g uetd amd emiBeon f xpron Biag (AnoTeia), A atrelAn emiBeong R xpriong PRiag katd Tou
ACQaAICoUEVOU 1 TIPOCWTTOU TTOU VOUIUA BPIOKETAI OTO XWPEO TToU KaBopileTal aTo AGQAAICTAPIO

EIAIKEX EZAIPEZEIX

H ETaipia dev Oa euBuveTal yia Ta TTAPAKATW.

(1) Znyia ot :

(1.1) Trepioucia og avOIKTO XWPEO, OTO UTTAIBPO, o€ UTTOOTEYA R EVTOG AAAOU Xwpou TTou dev KaBopileTal
a1o ACQaAIOTHpIO

(1.2) xpripoTa (VopiopaTa, XaPTOVOMIoHATA), ETTITAYEG, TTIOTWTIKEG KAPTEG, OUOAOYIEG, OUOAOYA, UETOXEG,
OUVAAAQYHATIKEG, YPOAUUATIA, agidypa@a YEVIKA, XPEOYPAQPA YEVIKA

(1.3) TTOAUTIMO QVTIKEIPEVA, KOOUAUOTA, TTOAUTIUO Kol NUITTOAUTIMO pETOAAA Kal AiBoug, éyypaga,
XEIPOYpaQa, ox£dia, kalouTna, YATPEG, uttodeiyuara, atravia BiBAia, AoyioTika BiBAia, peTdAAIa, KUTTEAAQ
AyWVwWY, YPOPHOTOONUA, OUANOYEG YEVIKA, €KTOG €Av €XOouv avagepBei pnTd Kal OVOUAOTIK& OTO
AocpahioTrpio .

(2) KoaAutrrovtal péxpl Tou 1ToooU Eupw 440,21 €kaoto kal OuvoAikd péxpl 1o 1/3 Tng agiag ng
a0@AANICPEVNG TTEPIOUCTIOG (EKTOG €dv €XOUV avagepBei pnTd Kal ovouaoTIKA 1o AGQAAICTHPIO) £pya
TEXVNG, TTIVOKEG, €IKOVEG, YAUTITA, YOUVAPIKA, QVTIKEG, XOAAId, DIAKOOUNTIKA QVTIKEIUEVA, avTIKEiyeva atrd
aonuI, Xpuoo, TTopoeAdvn, oepPitala, KIGAIQ, TNAEOKOTIA, MIKPOOKOTIA, NAEKTPOVIKA MNXAVAMOTA,
UnxavAuaTa fxou, TNAEopdaoelg, BiVIED, PWTOYPAPIKEG UNXAVEG, KIVNUATOYPAPIKEG UNXAVEG ANYEWS Kal
TTPOPROANG, abBANnTIKOG eEomTAioudG. [MepioodTepa avTikeigeva TTou, CUUQWVA ME TOV OuvnBIoPEVO
TTPOOPIOUO TOuG, atroTeAOUV eviaio aUvoAo (A.X. oepRiTalo) BewpolvTtal Eva KoppdaTi. AleukpiviCetal OTI Kal
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OTIG aie¢ Twv TTAPATTAVW OVOPEPOPEVWYV OVTIKEINEVWY, O TIEPITITwon ¢nuiag, Ba epapudletal o
avahoyikég 6pog, av TTpoKUYEl UTTAC@AAION Yia To oUVOAO TNG aoPAAIoUEVNG TTEPIOUTIAG (TTEPIEXONEVOU).
(3) Znpia e@béboov 0 XWPOG EVTOG TOU OTTOIOU PBPICKETAI N AC@AAICUEVN TTEPIOUCIA TTAPAUEVEL, KOTA TN
dldpkela TG TTEPIGOOU ACPANICEWG, AKATOIKNTOG YIA CUVEXOUEVO XPOVIKO SIA0TNHA PEYOAUTEPO TWV
TpIavTa (30) NuUEPWYV, eKTOG €Gv 0TO ACQAAICTHPIO CUUPWVABNKE pNTA Kal YPATITA UEYOAAUTEPO XPOVIKO
didoTnua.

(4) Znpia amd [ o€ ouvevvONON HE OUVETAIPO, OTEAEXOG 1 UTTAAANAO Tou Ao@aAlicuévou ) ARTITN TNG
Ac@daAiong () OUYKATOIKO, JEAOG TNG OIKOYEVEIQG ] TOU UTTNPETIKOU TTPOCWTTIKOU Tou AGQAAICHEVOU 1
AATTN TNG AoPAAIoNG).

(5) Znuia atrd xpnuatokiBwTio TO KAEISI TOU OTTOiIoU BPICKOTAV PHECT GTO XWPO.

(6) Znuia pe xprion kA&1dioU TTou XAOnKe 1] KAATTNKE, 1} HE XPron avTIKAEIBIOU.

(7) OtroiadnToTe eTTakdAOUBN 1 ATTOBETIKA {Nnpia.

MPOYMNOOGEZEIL

O Ac@aAiguévog uttoxpeoUTal OTTWG :

(1) kaB“ 6An Tn didpkela TNG TTEPIGdOU acPaAioewg, Aaufdvel dAa Ta avaykaia Kal eUAoya TTPOANTITIKG
METPa QUAAENG TNG ACPAAICUEVNG TTEPIOUTIAG, Oav va Unv ATav AGQAAIGUEVOG

(2) B¢te1 o€ TTARPN AsiToupyia, OAEG TIG WPEG KAl NUEPES KATA TIG OTTOIEG O XWPOG TTOPAUEVEI AKATOIKNTOG,
OAa Ta PETPA ao@aAEiag Kal CUCTHPATA CUVAYEPHOU

(3) emBewpei Kol cuVTNPEI TO CUCTAPATA cuvayepPoU, KaB™ OAn Tnv didpkela ThG TTEPIOGSOU AoPANCEWC,
oUpewva e TIG odnyieg Kal TTpodIaypaPEG TOU KATOOKEUOOTH

(4).e100troIEil apéowg Tnv ETtaipia, epdoov Slokotrei n oUvdeCn TOU CUGCTHANATOG CUVOYEPUOU HE TNV
aaTuvOia f TNV IBIWTIKA ETAIPIa TTPOOTAGIOG

(5) o€ TEPITITWON OTTOINCOATIOTE WETARBOANG GTIG GUVOAKES TOU KIVOUVOU €100TTOINCEI AUECWS YPATITWG
v Etaipia

(6) o€ TrepiTTTWON ¢nuiag €160TTOINCEI APECWG, EVTOG €IKOOI TEOOAPWY (24) wpwv agoTou AABel yvwon Tng
{nuiag, TNV apuédia AoTuvopiky Apxr, TTPoREi og KABE avaykaia EVEPYEIA yIa TV AVAKAAUWN TwV EVOXWV
Kal TNV avdakTnon Tng atroAecBeiong teplouaiag kal katabéael otnv Etaipia eviog 6éka (10) nuepwy, HE
OIKEG TOU BATTAVEG, AVOAUTIKI) KATAGTACN TWV AVTIKEIUEVWY TTOU aTTwAEGONKav 1) ¢nuiwenkav

(7) oe mepiTTWON aveupéoewg WEPOUG 1 OANG TNG atroAecBeiong Tepioudiag €1I00TTOINCElI AUECWS TNV
Etaipia

H Etaipia diatnpei 10 diKaiwpa va €MIOKEUATEI (| va AVTIKATAOTACEl TNV ACQAAICUEVN TTEQIOUTIQ TTOU
uTTEOTN aTTWAEIA 1 {nyia.

loxuel agaipeTéa atraAAayr) ion pe 1o 5% NG KABe npiag kai ye eAdaxioto Too6 Eupwy 300
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